
Communications Alliance

Industry Consumer Advisory Group
Terms of Reference

Background: The events of the past two years, with the development and finalisation of the Telecommunications Consumer Protections Code, have highlighted the need to put in place contemporary arrangements to deal with consumer-related matters within Communications Alliance. 
It is proposed that the new advisory body would subsume the role of the Consumer Issues Reference Panel, and include the additional functions of working with Communications Compliance.

The Industry Consumer Advisory Group (ICAG) within Communications Alliance Ltd (CA) was formally established in 2012 to represent and advance the interests of CA members involved in the delivery of services to end users.
Membership: Participation is open to Communications Alliance members, including but not limited to:

· Carriers

· Carriage Service Providers

· Content Providers
Membership is limited to organisations or individuals who are CA members, but the ICAG may decide to establish links with non-members organisations or individuals. The Group may establish sub-groups to work on specified issues. 

Terms of Reference: It is the responsibility of the Group to:
(i) identify industry issues likely to affect consumers and recommend appropriate action to ensure, where practicable, the ongoing efficient industry response to these issues;
(ii) establish appropriate engagement models with consumer representatives, the industry, regulators and other interested parties, review matters raised by those parties that may have an impact on current and future arrangements and recommend appropriate action to address these issues;
(iii) provide industry input to TCP Code awareness-raising within industry, promotion towards consumers and co-ordinating with other stakeholders;

(iv) provide industry input to Communications Compliance (CC) and to the industry representatives on the CC Advisory Committee and review of CC outputs;

(v) provide industry input to TIO matters and monitor TIO complaints;
(vi) review existing codes, guidelines and other related documentation, in a timely manner, to ensure their continued relevance; and

(vii) work with other Communications Alliance advisory groups to deal with industry issues.

The ICAG provides recommendations to the CEO on the:

(i) appropriate action to address consumer issues;

(ii) preparation of the Communications Alliance Works Programs to ensure it meets the strategic direction of Communications Alliance;
(iii) due process, quality and timing objectives of consumer related documentation;
(iv) content of codes and other consumer related documents;
(v) general developments in the industry which have an impact on consumer matters falling within the scope of Communications Alliance; and

(vi) any other consumer related matters as requested.
Engagement with ACCAN: ACCAN-Communications Alliance dialogue meetings are held quarterly to improve understanding and information exchange between the two organisations. The goal of the meetings is to share the organisations’ respective work plans and priorities for the next three months, and to identify areas of mutual benefit and interest where the two organisations could work together.
Every second meeting will include members of the ICAG to focus on their works program.
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