Figure 1.13: TV penetration - all TV households and digital TV households
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Figure 1.14: Take-up of other household audiovisual devices Figure 1.15: Availability and penetration of digital services
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Figure 1.17: UK communications retail sector revenue Figure 1.18: Analysis of UK telecoms retail sector revenue
£bn % GDP
£bn
80
™ T T 4% 40 W Other retail
60 4.0% 40% © TV .
2 m m : Corporate
106 Radio 5 34 data services
102 3
10 93 s 20 ]
86 29 2% 20 ~ mintemet and
. Telecoms 79 e o D =1 broadband
2 303 322 363 383 " . 10 Mobile voice
e o = i n n e
o 0% 0 WFixed calls
2001 2002 2003 2004 2005 2001 2002 2003 2004 2005 and access
## $ #% % & ## $ #% % &




## $ #% % & ## $ #% % &
- .

## $ #% % & ## $ #% % &
. ‘0

## $ ## $




## ##
( (+
## ##
( (¢
## ##




-& % -& % % -&3 /
: / 02% 7 $
0 1. % 7 877 6
3 8 #9632
02 % % 02 % ("
3 & 82% 77 % ;8
03242& 5 263 % 275#
0 . 02 338
06 & / 32 "#</ 263
< 7 = 3
C %
5 (>& 63
&% % 1 $ >8& / % 3% 7 " 6
I & 2#63>
% & 2
&% DAA & A Al A
3B A E '/
-$@ ( [N
; >& I1'1%
& " I
;&% <9-'

&&&' "A A/ B&




G

&&&'%

5

/
$

A& A

-&F $

A A+(((
E(C/

&&&'%

&

*<

A

3

A(E AH)B
16-9;' /







1 D ' J

3 D4 EE+EE++
$ D

3 D3#7. * >

-<> >




